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China has a vast territory and a large population and there is a tremendous 
cultural difference due to the various regions’ natural environment and customary 
practice. Articles in the current academia concerning about the study of relationship 
between regional culture and tourism destination image mainly involve tourism 
marketing, tourism programming and tourist psychology. Such viewpoint is widely 
observable by educational circles that regional cultural differences exert a subtle 
influence on the formation of tourism destination image, but still lack of a deep 
research. Most marketers would design only one image when they have 
advertisement. Different background of area and culture will both influence visitors’ 
tourism image. We need to do more microcosmic research to know the reason of the 
influence which the national regional cultural difference has brought upon tourism 
destination image. For the reason, this paper based on the knowledge of tourism 
geography, tourism culturology and tourism marketing, from the perspective of the 
tourists, explores the relationship between the regional cultural differences and the 
tourism destination image, with Xiamen as the research object.  
Through the literature method and the expert method, this paper presents a 
framework for constructing the research mode based on the theoretical basis of 
image structural theory，the emotional annular pattern, tourism destination image 
theory and the relevant theory of geographic culture. Meanwhile, the travelers to 
Xiamen were investigated in the form of questionnaire. Finally, a series of 
conclusions were drawn through SPSS. Based on an integrated analysis of the 
available data, the authors get the following conclusions: 
1. This article has surveyed the factors and structures of tourists’ regional 
culture, including humanistic factors, social factors and natural factors. The 
relationship between various factors and tourism destination image illustrates that 
Xiamen has a promising, agreeable and stable image; 
2. The result of Regression showed that tourism destination image for cultural 
















planning designer should devise different schemes for various regional cultures; The 
result of group regression showed that different groups has different tourism images, 
and has different factors; 
3. There are significant associations between potential tourists and actual 
tourists’ tourism destination image, but there are still a difference between the factors 
and degrees. 
On this foundation, several marketing strategy suggestions are put forward. 
Finally, the innovations and disadvantages of this paper are concluded and promising 
research directions are predicted. The former can be focused as a primary tourism 
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